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The Product Factory Prompt Pack

Zero inventory, zero fulfillment: templates, guides, planners, and packs that sell while you
sleep. This chain validates the idea, architects the product, produces it, and sells it. The site
you downloaded this from runs exactly this model.

1 - The Product Picker

Most digital products fail at selection, not production. Validate before you build.

My audi ence: [who]. What they struggle with: [list what you actually hear from
then .
My expertise: [what you know deeply].

Generate 10 digital product ideas at the intersection. For each: the painful
monent it solves, the format (tenplate, guide, pack, planner, swipe file), a
price between $9 and $49, and a one-line litmus test | can post to validate
demand this week.

Then rank by (demand evi dence x speed to build) and defend the top pick in 3
sent ences.

2 - The Outline Architect

Product: [wi nner fromstep 1] at $[price] for [audience].

Architect it: the transfornmati on prom se in one sentence, 5-8 sections that each
nove the buyer one step, what makes each section worth paying for versus

googl ing, and the "quick win" the buyer gets in the first 10 m nutes.

Also list what to CUT: anything that pads |ength w thout adding transfornmation.

TIP, Buyers refund length. They keep transformation. A tight 15 pages outsells a padded 60.

3 - The Content Producer

Wite section [N] of ny product: [paste outline row.

My firsthand experience with this: [paste your notes, stories, nunbers].

Rul es: ny exanples stay mine, do not invent stories. Second person. Every
subsection ends with one concrete action. |nclude one "nobst people get this
wrong" nonent. 400-700 words.

TIP, The firsthand notes are what make it worth paying for. Al structure plus your scars equals a product;
Al alone equals a refund.

4 - The Sales Page
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Sal es page for [product] at $[price].

Structure: headline nam ng the painful nmonent, the transfornation prom se, 3
"inside you will find" blocks tied to outcones, one honest limtation (who this
is NOT for), proof section [paste any results or testinonials], FAQ answering
the 4 real objections, and a guarantee statenent.

Voi ce: confident, specific, allergic to hype. No countdown tiners, no fake
scarcity.

5 - The Delivery Sequence

Wite ny 4-emmil buyer sequence for [product]:

1) Delivery (instant): the file, the quick win to do first, one sentence of
wel come.

2) Day 2: the section nost buyers skip and why it matters.

3) Day 7: a win check-in, reply-bait question included.

4) Day 14: the natural next product [next offer] through a story, soft CTA
Under 120 words each. Buyers, not prospects: zero re-selling of what they own.

Stack It

Each product feeds the next. The full factory model with the funnel architecture:
aitooldrop.com/stacks.
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